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  2. Pre-Requisites
Not established

  3. Justification in the curriculum, relation to other subjects and to the profession

The main objective of the subject is to analyse the different economic policies that stimulate entrepreneurship activity of a country, showing the direct and indirect
effects that could have any influence on such activity.

Entrepreneurship has been considered during the last years as an important growth enhancing element. And for this reason it is necessary to determine the
activities that would stimulate entrepreneurship activity.

So, it is necessary to analyze the different policies that would facilitate the achievement of this objective, showing in turn the derived effects due to the use of such
policies, focusing essentially on those policies that promote entrepreneurship activity. Hereby there is completed the formation that students have received in the
applied economics field.

  4. Degree competences achieved in this course
Course competences
Code Description

CB06
Possess and understand knowledge that provides a basis or opportunity to be original in the development and / or application of ideas,
often in a research context.

CB08
Be able to integrate knowledge and face the complexity of making judgments based on information that, being incomplete or limited,
includes reflections on social and ethical responsibilities linked to the application of knowledge and judgments

CB09
Know how to communicate the conclusions and their supported knowledge and ultimate reasons to specialized and non-specialized
audiences in a clear and unambiguous way

CB10 Have the learning skills which allow to continue studying in a self-directed or autonomous way
E04 Ability to extract relevant information from the business economic environment, and to apply it to decision making.

E05
Ability to know in depth the mechanisms and resources facilitated by public policies to promote entrepreneurial activity and self-
employment, in the various areas of public administration, and to take advantage of these resources efficiently.

E06
Ability to plan the firm adaptation strategy to changes in the economic, legal, social and cultural environment, with special emphasis on
the internationalization process.

G01 Ability to communicate orally, and in writing in a clear and synthetic way using ICT
T02 Ability to work in a team, lead groups and cooperate in the realization of projects.

  5. Objectives or Learning Outcomes
Course learning outcomes
Description
Ability to analyze the different policies that are available to promote entrepreneurial activity, as well as its effects
Analyze the effects that derive from the initiatives designed by the political decision-makers in this field
Link these measures with those established to achieve other economic policy objectives, such as employment, economic growth, inflation, etc.
Know and understand the different measures that can be implemented to stimulate this activity

  6. Units / Contents



 Unit 1: Tax policies effects on Entrepreneurship
 Unit 2: Monetary and financial environment and their effects on entrepreneurship
 Unit 3: Gender policy and its implications on entrepreneurship
 Unit 4: Entrepreneurship and sociocultural policy

  7. Activities, Units/Modules and Methodology

Training Activity Methodology
Related Competences
(only degrees before RD
822/2021)

ECTS Hours As Com Description

Class Attendance (theory) [ON-
SITE]

Lectures
CB06 CB08 CB10 E04 E05
E06

0.6 15 N -
For the blended-learning modality,
the number of class hours of this
activity is 5 hours

Class Attendance (practical) [ON-
SITE]

Combination of methods
CB06 CB08 CB10 E04 E05
E06 G01 T02

0.8 20 Y N
For the blended-learning modality,
the number of class hours of this
activity is 10 hours

Project or Topic Presentations [ON-
SITE]

Combination of methods
CB08 CB09 CB10 E04 E05
E06 G01 T02

0.3 7.5 Y N
For the blended-learning modality,
the number of class hours of this
activity is 2,5 hours

Group tutoring sessions [ON-SITE] Group tutoring sessions CB06 CB08 CB10 E04 E05 0.2 5 N -
For the blended-learning modality,
the number of class hours of this
activity is 3,5 hours

Final test [ON-SITE] Assessment tests CB06 CB08 E05 E06 0.1 2.5 Y Y

Writing of reports or projects [OFF-
SITE]

Combination of methods
CB06 CB08 CB10 E04 E05
E06 G01 T02

2.8 70 Y N

Study and Exam Preparation [OFF-
SITE]

Self-study CB06 CB08 CB10 E05 E06 1.2 30 N -

Total: 6 150  
Total credits of in-class work: 2 Total class time hours: 50

Total credits of out of class work: 4 Total hours of out of class work: 100
As: Assessable training activity
Com: Training activity of compulsory overcoming (It will be essential to overcome both continuous and non-continuous assessment).

  8. Evaluation criteria and Grading System

Evaluation System
Continuous
assessment

Non-
continuous
evaluation*

Description

Test 30.00% 100.00% Final examination and tests of progress

Oral presentations assessment 20.00% 0.00% Presentation and defense of academic papers

Other methods of assessment 50.00% 0.00%
Resolution of problems, exercises and practical cases,
presentation of papersand reports, participation in the
classroom...

Total: 100.00% 100.00%  
According to art. 4 of the UCLM Student Evaluation Regulations, it must be provided to students who cannot regularly attend face-to-face training activities the
passing of the subject, having the right (art. 12.2) to be globally graded, in 2 annual calls per subject , an ordinary and an extraordinary one (evaluating 100% of
the competences).

  9. Assignments, course calendar and important dates
Not related to the syllabus/contents
Hours hours
Class Attendance (theory) [PRESENCIAL][Lectures] 15
Class Attendance (practical) [PRESENCIAL][Combination of methods] 20
Project or Topic Presentations [PRESENCIAL][Combination of methods] 8
Group tutoring sessions [PRESENCIAL][Group tutoring sessions] 5
Final test [PRESENCIAL][Assessment tests] 2
Writing of reports or projects [AUTÓNOMA][Combination of methods] 70
Study and Exam Preparation [AUTÓNOMA][Self-study] 30

Global activity
Activities hours
Class Attendance (theory) [PRESENCIAL][Lectures] 15
Class Attendance (practical) [PRESENCIAL][Combination of methods] 20
Project or Topic Presentations [PRESENCIAL][Combination of methods] 8
Group tutoring sessions [PRESENCIAL][Group tutoring sessions] 5
Final test [PRESENCIAL][Assessment tests] 2
Writing of reports or projects [AUTÓNOMA][Combination of methods] 70
Study and Exam Preparation [AUTÓNOMA][Self-study] 30

Total horas: 150
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