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  2. Pre-Requisites
Not established

  3. Justification in the curriculum, relation to other subjects and to the profession

Working as a communication professional requires a comprehensive training in the discipline. It is for this reason that the curriculum requires a subject such as
'Global Structure of the Media', which provides students with the ability to develop a critical view of the media structure. Likewise, this subject allows students to
deepen the knowledge previously acquired on the regulation of the media and the actions of public and private powers that influence them. In the same line, this
course expands the contents worked in subjects such as 'Economic Structure' or 'Audiovisual Production' in relation to the characterization and functioning of the
audiovisual business environment.

  4. Degree competences achieved in this course
Course competences
Code Description
CE03 Understand the communication and audiovisual structure and its impact on public policies at the different territorial levels.
CE04 Know and decode the industrial and business phenomena of the audiovisual sector.

CG01
Know the essential characteristics of communication, its elements and results, with the aim of understanding the communicative
phenomena that occur in today's society.

CG04
Expose the results of academic work in writing, orally or by other means, in accordance with the canons of the communication
disciplines.

CG05 Know the constitutional values, ethical principles and deontological rules applying to audiovisual communication.

CG06
Know the state of the world and its recent historical evolution as well as acquiring the concepts necessary for understanding its political,
economic, technological and sociocultural dimensions in such a way that they serve as an instrument in the resolution of professional
problems and challenges.

CG07
Acquire the ability to work in a team, face collective challenges and cooperatively solve problems, respecting the diversity of the
participants and of their contributions.

CT01 Learn a second foreign language.

  5. Objectives or Learning Outcomes
Course learning outcomes
Description
Acquire a global and diachronic vision of the dominant models and strategies in the social history of communication.
Identify the most significant aspects of audiovisual transmission and production and apply them in practical contexts.
Examine the fundamental elements of the language of audiovisual communication in the process of composing information for transmission.
Become familiar with the processes of creation, design and production of audiovisual formats and programmes. 
Recognise the dimensions of the audiovisual company's organisation and identify the different markets and marketing strategies in the audiovisual
communication system.
Recognise and understand the main conceptual approaches related to digital cultures and contemporary technology.
Apply the principles of professional ethics and the ethical principles set out in the codes of ethics.
Know and experiment with the processes of creation and innovation of projects using the methodologies of ideation and conceptualisation.
Handle the basic techniques of audiovisual production, both for conventional (television, cinema, radio) and contemporary (web, social networks) formats.
Pitch script proposals for commercial exploitation.

  6. Units / Contents
 Unit 1: The Political Economy of Communication
 Unit 2: The Cultural Industries
 Unit 3: Media Conglomerates: Characterization, Actors and Trends



 Unit 4: Sector Analysis I: Film Industry
 Unit 5: Sector Analysis II: Radio & TV Industry

  7. Activities, Units/Modules and Methodology

Training Activity Methodology
Related Competences
(only degrees before RD
822/2021)

ECTS Hours As Com Description

Final test [ON-SITE] Assessment tests 0.08 2 Y N

Class Attendance (theory) [ON-
SITE]

Lectures 1.6 40 N -

Writing of reports or projects [OFF-
SITE]

Group Work 2.4 60 Y N

Project or Topic Presentations [ON-
SITE]

Group Work 0.4 10 Y N

Group tutoring sessions [ON-SITE] Guided or supervised work 0.24 6 Y N

Self-study [OFF-SITE] Case Studies 1.2 30 Y N

Problem solving and/or case
studies [ON-SITE]

0.08 2 Y N

Total: 6 150  
Total credits of in-class work: 2.4 Total class time hours: 60

Total credits of out of class work: 3.6 Total hours of out of class work: 90
As: Assessable training activity
Com: Training activity of compulsory overcoming (It will be essential to overcome both continuous and non-continuous assessment).

  8. Evaluation criteria and Grading System

Evaluation System
Continuous
assessment

Non-
continuous
evaluation*

Description

Oral presentations assessment 30.00% 0.00%

Progress Tests 30.00% 0.00%

Assessment of problem solving and/or case studies 10.00% 40.00%

Final test 30.00% 60.00%

Total: 100.00% 100.00%  
According to art. 4 of the UCLM Student Evaluation Regulations, it must be provided to students who cannot regularly attend face-to-face training activities the
passing of the subject, having the right (art. 12.2) to be globally graded, in 2 annual calls per subject , an ordinary and an extraordinary one (evaluating 100% of
the competences).

Evaluation criteria for the final exam:
Continuous assessment:
To pass the course it is required to achieve a minimum grade of at least 50% of the total value in all the evaluation tests. In the case of those students who
must take the final exam, the grade in this must reach at least 30% of its total value in order to average with the rest of the continuous evaluation activities. In
addition, the evaluation of the activities carried out in previous courses will not be retained and the rules of plagiarism and spelling correction common to the
Degree will be applied.

Non-continuous evaluation:
Students who have taken the course through the non-continuous evaluation option must compulsorily take a final theoretical exam. Likewise, these students
must submit on the day of the exam a set of practical reports that demonstrate that they have acquired the basic practical skills that apply to the subject. The
course will only be considered as passed if in all the evaluation tests at least 50% of the maximum possible grade has been obtained (typically, at least a 5
out of 10) and the grade of the theoretical exam reaches at least 40% of the total value of the same. In addition, the evaluation of the activities carried out in
previous years will not be retained and the rules of plagiarism and spelling correction common to the Degree will be applied.

Specifications for the resit/retake exam:
In the extraordinary call, students must take a theoretical exam whose value will be 100% of the grade, whether they have followed the continuous or non-
continuous evaluation model. In addition, the evaluation of the activities carried out in previous years will not be retained and the rules of plagiarism and spelling
correction common to the Degree will be applied.
Specifications for the second resit / retake exam:
In order to pass the subject, it is mandatory to pass a test that will be worth 100% of the grade. In addition, the evaluation of the activities carried out in previous
years will not be retained and the rules of plagiarism and spelling correction common to the Degree will be applied.

  9. Assignments, course calendar and important dates
Not related to the syllabus/contents
Hours hours
Final test [PRESENCIAL][Assessment tests] 2
Self-study [AUTÓNOMA][Case Studies] 10
Problem solving and/or case studies [PRESENCIAL][] 2

Unit 1 (de 5): The Political Economy of Communication
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 12
Writing of reports or projects [AUTÓNOMA][Group Work] 12
Project or Topic Presentations [PRESENCIAL][Group Work] 4
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 2
Self-study [AUTÓNOMA][Case Studies] 10

Unit 2 (de 5): The Cultural Industries



Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 8
Writing of reports or projects [AUTÓNOMA][Group Work] 12
Project or Topic Presentations [PRESENCIAL][Group Work] 2
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1
Self-study [AUTÓNOMA][Case Studies] 5

Unit 3 (de 5): Media Conglomerates: Characterization, Actors and Trends
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 16
Writing of reports or projects [AUTÓNOMA][Group Work] 12
Project or Topic Presentations [PRESENCIAL][Group Work] 4
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1
Self-study [AUTÓNOMA][Case Studies] 5

Unit 4 (de 5): Sector Analysis I: Film Industry
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 2
Writing of reports or projects [AUTÓNOMA][Group Work] 12
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1

Unit 5 (de 5): Sector Analysis II: Radio & TV Industry
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 2
Writing of reports or projects [AUTÓNOMA][Group Work] 12
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1

Global activity
Activities hours
Self-study [AUTÓNOMA][Case Studies] 30
Project or Topic Presentations [PRESENCIAL][Group Work] 10
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 6
Final test [PRESENCIAL][Assessment tests] 2
Class Attendance (theory) [PRESENCIAL][Lectures] 40
Writing of reports or projects [AUTÓNOMA][Group Work] 60
Problem solving and/or case studies [PRESENCIAL][] 2

Total horas: 150
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