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  2. Pre-Requisites
Not established

  3. Justification in the curriculum, relation to other subjects and to the profession

The subject is related to Global Structure of the Media (2nd) and Communication Policies (3rd). The objective is for students to obtain a vision of the structures
that govern the information system, with special attention to the Spanish model. For more details, see the subject "Media structure and system" which includes the
subjects.

In particular, this subject develops the content necessary to understand the current business environment and is committed to new journalistic projects.

  4. Degree competences achieved in this course
Course competences
Code Description

E04
Capacity to read and analyse specialised texts and documents on any relevant topic, and to summarise or adapt them using language
or vocabulary understandable to the general public.

E05 Basic capacity to understand informative or communicative production, either written or audiovisual, in standard English.

E14
Capacity to experiment and innovate by learning and using techniques and methods applied to improvement of quality and self-
assessment processes. Develop capacity for autonomous learning, adaptation to change and creativity-driven innovation.

E16
Critical knowledge of media influence on Education and of the relation of the media with schools, as well as of the potential of the new
Information and Communication Technologies and multimedia systems for development of off-site learning and knowledge.

G01 B1 level of a second foreign language, as per the Common European Framework of Reference for Languages
G04 Ethical commitment and professional ethics.

G09
Develop the abilities required for Journalism and Communications in general, in order to pursue further postgraduate and professional
retraining studies.

G11
Gain insight into the most relevant concepts, categories, theories and topics of the different subfields of Information & Communications
research.

  5. Objectives or Learning Outcomes
Course learning outcomes
Description

Additional outcomes
Identify the main organizational problems and apply the solutions.
Use basic tools for business decision making
Distinguish between different markets, marketing and audiences in the communication market
Create a journalistic project from a business point of view

  6. Units / Contents
 Unit 1: Introduction. The communication industry
 Unit 2: Planning (I). Nature, concept and types of company
 Unit 3: Organization of companies. Concept and design of the organizational structure
 Unit 4: Planning (II). Situation, objective and strategies
 Unit 5: The information market
 Unit 6: Exploitation of the information company
 Unit 7: Marketing, production and distribution
 Unit 8: Project and entrepreneurial jobs



  7. Activities, Units/Modules and Methodology

Training Activity Methodology
Related Competences
(only degrees before RD
822/2021)

ECTS Hours As Com Description

Class Attendance (theory) [ON-
SITE]

Lectures E04 E05 E14 G01 G04 1.84 46 N -

Group tutoring sessions [ON-SITE] Problem solving and exercises 0.48 12 Y N

Writing of reports or projects [OFF-
SITE]

Self-study E04 1.52 38 Y N

Analysis of articles and reviews
[OFF-SITE]

Self-study E16 G01 G04 G09 1.08 27 N -

Final test [ON-SITE] Assessment tests
E04 E05 E14 E16 G01 G04
G09 G11

0.08 2 Y Y

Study and Exam Preparation [OFF-
SITE]

Combination of methods 1 25 N -

Total: 6 150  
Total credits of in-class work: 2.4 Total class time hours: 60

Total credits of out of class work: 3.6 Total hours of out of class work: 90
As: Assessable training activity
Com: Training activity of compulsory overcoming (It will be essential to overcome both continuous and non-continuous assessment).

  8. Evaluation criteria and Grading System

Evaluation System
Continuous
assessment

Non-
continuous
evaluation*

Description

Final test 60.00% 60.00% Final test.

Practicum and practical activities reports assessment 30.00% 30.00% Evaluation of memories, reports or practical work.

Other methods of assessment 0.00% 10.00% Another evaluation system on the day of the final test.

Assessment of problem solving and/or case studies 10.00% 0.00% Troubleshooting or cases.

Total: 100.00% 100.00%  
According to art. 4 of the UCLM Student Evaluation Regulations, it must be provided to students who cannot regularly attend face-to-face training activities the
passing of the subject, having the right (art. 12.2) to be globally graded, in 2 annual calls per subject , an ordinary and an extraordinary one (evaluating 100% of
the competences).

Evaluation criteria for the final exam:
Continuous assessment:
In the final test, students will only be able to obtain 60% of the final grade, to which 30% will be added for the preparation of practical work, carried out
throughout the course and 10% for solving problems or cases.

It is necessary to obtain at least a 4 in the final test in order to pass the subject. If a 4 is not passed in the final test, the final mark will be the average and if it
is higher than 5, the student will fail with a 4.9. The evaluation of the activities carried out in previous courses will not be kept. To pass the subject it will be
necessary to get a score of 5.

Any student may change to the non-continuous assessment modality as long as they have not participated during the class period in assessable activities
that together account for at least 50% of the total assessment of the subject. If a student has reached that 50% of evaluable activities or if, in any case, the
class period has ended, it will be considered in continuous evaluation without the possibility of changing the evaluation modality.

The rules of plagiarism and common spelling correction for the Degree will be applied. This subject will apply the evaluation criteria agreed in the UCLM
Evaluation Regulations, as well as the specific evaluation norms approved by the Faculty Board of the center.

Non-continuous evaluation:
In the final test, students will only be able to obtain 60% of the final grade. To this mark will be added 10% of another evaluation system on the same day of
the final test and 30% of the resolution of problems or cases that will be delivered before the exam.

It is necessary to obtain at least a 4 in the final test in order to pass the subject. If a 4 is not passed in the final test, the final grade will be the average and if it
is higher than 5, the students will fail with a 4.9. The evaluation of the activities carried out in previous courses will not be kept. To pass the subject it will be
necessary to get a score of 5.

The rules of plagiarism and common spelling correction for the Degree will be applied. This subject will apply the evaluation criteria agreed in the UCLM
Evaluation Regulations, as well as the specific evaluation norms approved by the Faculty Board of the center.

Specifications for the resit/retake exam:
In the extraordinary call, there will be a final test in which the students will obtain 100% of the final grade. The assessment of the activities carried out in the
ordinary call or in previous courses will not be kept.

The rules of plagiarism and common spelling correction for the Degree will be applied. This subject will apply the evaluation criteria agreed in the UCLM
Evaluation Regulations, as well as the specific evaluation norms approved by the Faculty Board of the center.
Specifications for the second resit / retake exam:
In the special call for completion, there will be a final test in which students will obtain 100% of the final grade. The evaluation of the activities carried out in other
calls or in previous courses will not be kept.

The rules of plagiarism and common spelling correction for the Degree will be applied. This subject will apply the evaluation criteria agreed in the UCLM
Evaluation Regulations, as well as the specific evaluation norms approved by the Faculty Board of the center.

  9. Assignments, course calendar and important dates
Not related to the syllabus/contents



Hours hours
Class Attendance (theory) [PRESENCIAL][Lectures] 10
Writing of reports or projects [AUTÓNOMA][Self-study] 38
Analysis of articles and reviews [AUTÓNOMA][Self-study] 27
Final test [PRESENCIAL][Assessment tests] 2
Study and Exam Preparation [AUTÓNOMA][Combination of methods] 25
General comments about the planning: This planning may be adapted and undergo slight modifications in the event that any extraordinary measure related to
the COVID-19 health pandemic or other event is undertaken. However, even in an unforeseen scenario, an attempt will be made to maintain the evaluation
percentages with the maximum fidelity to what is indicated in this guide.

Unit 1 (de 8): Introduction. The communication industry
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 1

Unit 2 (de 8): Planning (I). Nature, concept and types of company
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 1

Unit 3 (de 8): Organization of companies. Concept and design of the organizational structure
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 1

Unit 4 (de 8): Planning (II). Situation, objective and strategies
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 1

Unit 5 (de 8): The information market
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 6
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 2

Unit 6 (de 8): Exploitation of the information company
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 6
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 2

Unit 7 (de 8): Marketing, production and distribution
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 6
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 2

Unit 8 (de 8): Project and entrepreneurial jobs
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 6
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 2

Global activity
Activities hours
Class Attendance (theory) [PRESENCIAL][Lectures] 46
Analysis of articles and reviews [AUTÓNOMA][Self-study] 27
Group tutoring sessions [PRESENCIAL][Problem solving and exercises] 12
Study and Exam Preparation [AUTÓNOMA][Combination of methods] 25
Final test [PRESENCIAL][Assessment tests] 2
Writing of reports or projects [AUTÓNOMA][Self-study] 38

Total horas: 150
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