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  2. Pre-Requisites
Not established

  3. Justification in the curriculum, relation to other subjects and to the profession

This mandatory subject belongs to the subject Media Environment, and it is closely related to the subject Global Media Structure (3rd course). It focuses on the
Spanish market and the specificities of its media business models.

Teaching methodology is based on theory master classes, case studies and projects’ development. Contents and competences are related to these main topics:

Media agents and companies that configures the Spanish ecosystem
Local media market specificities
Digital and technological challenges in the field
Different production and distribution chronologies depending on the business model
Entrepreneurial and marketing strategies
Rules and basic accountancy for projects’ design
Development of innovative media business projects

The main objective of the sociological approach of the subject is to provide analytical and critical perspectives that contribute to the development of innovative,
ethical, and coherent business projects in accordance with the Sustainable Development Goals.

  4. Degree competences achieved in this course
Course competences
Code Description

CB03
Gather and interpret relevant data (usually within the area of study) in order to make value judgements that include a reflection on
relevant social, scientific or ethical issues.

CE04 Know and decode the industrial and business phenomena of the audiovisual sector.

CG01
Know the essential characteristics of communication, its elements and results, with the aim of understanding the communicative
phenomena that occur in today's society.

CG04
Expose the results of academic work in writing, orally or by other means, in accordance with the canons of the communication
disciplines.

CG05 Know the constitutional values, ethical principles and deontological rules applying to audiovisual communication.

CG07
Acquire the ability to work in a team, face collective challenges and cooperatively solve problems, respecting the diversity of the
participants and of their contributions.

  5. Objectives or Learning Outcomes
Course learning outcomes
Description
Acquire a global and diachronic vision of the dominant models and strategies in the social history of communication.
Recognise the dimensions of the audiovisual company's organisation and identify the different markets and marketing strategies in the audiovisual
communication system.
Apply the principles of professional ethics and the ethical principles set out in the codes of ethics.
Know and experiment with the processes of creation and innovation of projects using the methodologies of ideation and conceptualisation.
Additional outcomes
Understand media market in Spain as well as its agents and specific dynamics in both the journalism and audio-visual / cinema fields
Identify organisational challenges, look for alternatives and solutions, and apply them
Making business decisions according to the field basic tools
Differentiate the markets and audiences within the media field
Design a media business project



  6. Units / Contents
 Unit 1: Media industry. State of the art and main challenges
 Unit 2: Planning (I). Nature, concept, and types of companies
 Unit 3: Business organisation. Concept and design of the organisational structure
 Unit 4: Commercial exploitation
 Unit 5: Planning (II). Status, objectives, and strategies
 Unit 6: Media market
         Unit 6.1  Journalism
         Unit 6.2  Cinema
         Unit 6.3  Television - OTTs
 Unit 7: Commercialisation, production, and distribution
 Unit 8: Entrepreneurial projects
  ADDITIONAL COMMENTS, REMARKS

From the beginning of the semester, students will have a calendar that describes by weeks the contents and activities of the syllabus (available on Campus
Virtual). Modifications could be applied to the programme in case it would be required by the proper development of the course.

  7. Activities, Units/Modules and Methodology

Training Activity Methodology
Related Competences
(only degrees before RD
822/2021)

ECTS Hours As Com Description

Class Attendance (theory) [ON-
SITE]

Lectures CB03 CE04 CG01 CG05 1.84 46 N -

Group tutoring sessions [ON-SITE] Guided or supervised work
CB03 CG01 CG04 CG05
CG07

0.48 12 Y N

Writing of reports or projects [OFF-
SITE]

Case Studies
CB03 CE04 CG01 CG04
CG07

1.52 38 Y Y

Practicum and practical activities
report writing or preparation [OFF-
SITE]

Case Studies CE04 CG01 CG04 1.08 27 Y Y

Final test [ON-SITE] Assessment tests
CB03 CE04 CG01 CG04
CG05

0.08 2 Y Y

Study and Exam Preparation [OFF-
SITE]

Combination of methods
CB03 CE04 CG01 CG04
CG05

1 25 Y N

Total: 6 150  
Total credits of in-class work: 2.4 Total class time hours: 60

Total credits of out of class work: 3.6 Total hours of out of class work: 90
As: Assessable training activity
Com: Training activity of compulsory overcoming (It will be essential to overcome both continuous and non-continuous assessment).

  8. Evaluation criteria and Grading System

Evaluation System
Continuous
assessment

Non-
continuous
evaluation*

Description

Theoretical exam 30.00% 50.00%

Assessment of problem solving and/or case studies 40.00% 25.00%

Projects 30.00% 25.00%

Total: 100.00% 100.00%  
According to art. 4 of the UCLM Student Evaluation Regulations, it must be provided to students who cannot regularly attend face-to-face training activities the
passing of the subject, having the right (art. 12.2) to be globally graded, in 2 annual calls per subject , an ordinary and an extraordinary one (evaluating 100% of
the competences).

Evaluation criteria for the final exam:
Continuous assessment:
It is mandatory to have at least a mark of 4 in the final test. If the mark is lower than 4, the final mark will be the arithmetic media and, if it results higher than
5, the student will be suspended with 4,9. Marks from previous courses will not be considered.

Students could change from the continuous assessment system to non-continuous evaluation when they have not participated in activities that mean the
50% of the total evaluation activities of the subject. When they would have already reached that 50% and when the classes would have already finished,
unless notified otherwise students will be evaluated under the continuous assessment criteria.

Plagiarism and orthographic norms will be applied according to the common Degree rules. This subject will apply evaluation criteria agreed by the UCLM
Evaluation Rules as well as the specific evaluation norms approved the Faculty.

Non-continuous evaluation:
The final test will mean the 50% of the subject's final mark. It will be added the 50% resulted from the individual marks received in the final project and the
final work that students should send by the platform Campus Virtual before the final test's official date.

It is mandatory to have at least a mark of 4 in the final test. If the mark is lower than 4, the final mark will be the arithmetic media and, if it results higher than
5, the student will be suspended with 4,9. Marks from previous courses will not be considered.

Students could change from the continuous assessment to non-continuous evaluation when they have not participated in activities that mean the 50% of the
total evaluation activities of the subject. When they would have already reached that 50% and when the classes would have already finished, unless notified



otherwise students will be evaluated under the continuous assessment criteria.

Plagiarism and orthographic norms will be applied according to the common Degree rules. This subject will apply evaluation criteria agreed by the UCLM
Evaluation Rules as well as the specific evaluation norms approved the Faculty.

Specifications for the resit/retake exam:
It consists in a final test that will mean the 100% of the subject's final mark. Marks from previous courses and partial evaluations from the continuous or non-
continuous evaluation options will not be considered.

Plagiarism and orthographic norms will be applied according to the common Degree rules. This subject will apply evaluation criteria agreed by the UCLM
Evaluation Rules as well as the specific evaluation norms approved the Faculty.
Specifications for the second resit / retake exam:
It consists in a final test that will mean the 100% of the subject's final mark. Marks from previous courses and partial evaluations from the continuous or non-
continuous evaluation options will not be considered.

Plagiarism and orthographic norms will be applied according to the common Degree rules. This subject will apply evaluation criteria agreed by the UCLM
Evaluation Rules as well as the specific evaluation norms approved the Faculty.

  9. Assignments, course calendar and important dates
Not related to the syllabus/contents
Hours hours
Class Attendance (theory) [PRESENCIAL][Lectures] 10
Writing of reports or projects [AUTÓNOMA][Case Studies] 38
Practicum and practical activities report writing or preparation [AUTÓNOMA][Case Studies] 27
Final test [PRESENCIAL][Assessment tests] 2
Study and Exam Preparation [AUTÓNOMA][Combination of methods] 25
General comments about the planning: This programme could be adapted and modified in case of extraordinary measures related to the COVID-19 pandemic.
Even in that unexpected situation, activities as well as evaluation percentages would be tried to be maintained as similar as possible to the described ones.

Unit 1 (de 8): Media industry. State of the art and main challenges
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1

Unit 2 (de 8): Planning (I). Nature, concept, and types of companies
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1

Unit 3 (de 8): Business organisation. Concept and design of the organisational structure
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 6
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 2

Unit 4 (de 8): Commercial exploitation
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1

Unit 5 (de 8): Planning (II). Status, objectives, and strategies
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1

Unit 6 (de 8): Media market
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 12
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 4

Unit 7 (de 8): Commercialisation, production, and distribution
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1

Unit 8 (de 8): Entrepreneurial projects
Activities Hours
Class Attendance (theory) [PRESENCIAL][Lectures] 3
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 1

Global activity
Activities hours
Writing of reports or projects [AUTÓNOMA][Case Studies] 38
Practicum and practical activities report writing or preparation [AUTÓNOMA][Case Studies] 27
Class Attendance (theory) [PRESENCIAL][Lectures] 46
Study and Exam Preparation [AUTÓNOMA][Combination of methods] 25
Final test [PRESENCIAL][Assessment tests] 2
Group tutoring sessions [PRESENCIAL][Guided or supervised work] 12

Total horas: 150
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