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  2. Pre-Requisites

Not established.

  3. Justification in the curriculum, relation to other subjects and to the profession

The subject 'projects' ('audiovisual projects', 'ideation and creativity' and 'transmedia projects') aims to provide students with
the knowledge and skills necessary to devise, plan and justify communication projects. Through the three subjects that
make up the subject, the student will achieve the skills to develop all the phases of creating a communicative project from
teamwork and transversal knowledge.

The subject 'ideation and creativity' for audiovisual projects includes basic aspects of any communicator: creativity,
imagination and innovation. The other two, 'audiovisual projects' and 'transmedia projects' focus on two basic formats for
the industry.

The subjects respond to a pressing need of the information market: to train communication professionals, in the field of
theory and practice, capable of devising and executing audiovisual products adapted to a versatile and flexible digital
communication environment.

The subjects are key in the context of audiovisual production since they enable the creation, dissemination and
implementation of audiovisual journalistic and/or cinematographic products.

Its inclusion in the third and fourth year of the audiovisual communication degree is justified by establishing as a starting
point the knowledge acquired by students in subjects previously studied.

  4. Degree competences achieved in this course
Course competences
Code Description

CB02
Apply knowledge to the craft or vocation in a professional manner and possess the skills to develop and defend arguments and solve
problems within the field of study.

CB03
Gather and interpret relevant data (usually within the area of study) in order to make value judgements that include a reflection on
relevant social, scientific or ethical issues.

CE12
Know, analyst and apply the mechanisms and elements of the construction of audiovisual narratives, regarding different genres,
formats and audiovisual production technologies.
Define audiovisual projects, assume leadership, and plan and manage human, technical and budgetary resources in the different



CE23 phases of production based on principles of social responsibility.
CE24 Know and apply the techniques for the design, management and development of multimedia and transmedia projects.
CE25 Apply the techniques and processes of audiovisual production in different formats and media.

CE26
Analyse and implement marketing strategies for the development, distribution and consumption of market-oriented audiovisual
products.

CG02
Develop creativity to take risks in the definition of research or creative topics from an innovative perspective that contributes to the
knowledge, interpretation or development of audiovisual languages and/or formats.

CG06
Know the state of the world and its recent historical evolution as well as acquiring the concepts necessary for understanding its political,
economic, technological and sociocultural dimensions in such a way that they serve as an instrument in the resolution of professional
problems and challenges.

  5. Objectives or Learning Outcomes
Course learning outcomes
Description
Expose a topic in a correct and satisfactory way, as well as the results of the work.
Apply digital animation technologies for the creation of 2D and 3D contents and spaces where virtual reality and augmented reality are applied.
Put into practice the essential elements of professional practice, including the ethical principles and legal responsibilities derived from audiovisual production.
Know the grammar and composition of the image and interpret and analyse iconic representations.
Know and manage the processes of documentation for the production of audiovisual content in the contemporary context.
Develop basic research skills.
Design, plan and execute audiovisual and transmedia projects.
Convey information and content by adapting and combining it to the most appropriate media, platforms and supports, simultaneously when necessary. 
Value diversity and interculturality as a basis for teamwork.
Acquire the working method of the project.

  6. Units / Contents
 Unit 1: Conceptualization of transmedia. Terminological differentiation, principles and historical evolution.
 Unit 2: Approach to the strategic use of the different genres, languages ¿¿and narratives used in transmedia through various media, platforms and
supports.
 Unit 3: Case studies. Transmedia as a form of expression in different contexts: advertising, news content, fiction, cultural content, etc.
 Unit 4: Productive context: Producers, consumers and digital content creation platforms.
 Unit 5: Identification of the strategies, resources and combination of formats adapted to the ecology of the media involved in the project.
 Unit 6: Transmedia narrative techniques: Storyboard, non-linear.
 Unit 7: Transmedia architecture and interface design.
 Unit 8: Financing and marketing strategies for transmedia projects.
 Unit 9: Presentation of projects, creative actions, etc.
 Unit 10: Technological support: Introduction to graphic engines for transmedia applications.
  ADDITIONAL COMMENTS, REMARKS

This subject is oriented towards carrying out transmedia projects and is focused on two aspects. An applied development
of the project and complementary training through theoretical deepening seminars. The theoretical seminars will address
the fundamentals of transmedia communication, addressing the following questions:

-Conceptualization of transmedia. Terminological differentiation, principles and historical evolution.

-Approach to the strategic use of the different genres, languages ¿¿and narratives used in transmedia through various
formats, media, platforms and supports.

-Case studies. Transmedia as a form of expression in different contexts: advertising, news content, fiction, cultural content,
etc.

-Productive context: producers, consumers and digital content creation platforms.

In the development of the applied transmedia project, all the phases involved must be attended to: pre-production,
production and post-production. During the execution the following elements will be worked on:

- Identification of the strategies, resources and combination of formats adapted to the ecology of the media involved in the
project.

- Transmedia narrative techniques: storyboard, non-linear script.

- Transmedia architecture and interface design.

- Financing and marketing strategies for transmedia projects.

- Presentation of projects: creative actions, dissemination strategies, etc.

  7. Activities, Units/Modules and Methodology

Training Activity Methodology
Related Competences
(only degrees before RD
822/2021)

ECTS Hours As Com Description



Workshops or seminars [ON-SITE] Workshops and Seminars
CB02 CB03 CE12 CE23
CE24 CE25 CE26 CG02
CG06

2 50 Y N

The teacher will explain the basic
contents of the subject and will
propose works to extend them based
on the interests and needs of the
students.

Class Attendance (practical) [ON-
SITE]

Guided or supervised work
CB02 CB03 CE12 CE23
CE24 CE25 CE26 CG02
CG06

2.8 70 Y N
The students will carry out the
transmedia project with the guidance
of the teacher.

Writing of reports or projects [OFF-
SITE]

Self-study
CB02 CB03 CE12 CE23
CE24 CE25 CE26 CG02
CG06

7.2 180 Y Y
The students will carry out the
transmedia project autonomously.

Total: 12 300  
Total credits of in-class work: 4.8 Total class time hours: 120

Total credits of out of class work: 7.2 Total hours of out of class work: 180
As: Assessable training activity
Com: Training activity of compulsory overcoming (It will be essential to overcome both continuous and non-continuous assessment).

  8. Evaluation criteria and Grading System

Evaluation System
Continuous
assessment

Non-
continuous
evaluation*

Description

Final test 15.00% 15.00% Unity

Portfolio assessment 70.00% 70.00% Elaboration and presentation of the transmedia project.

Final test 15.00% 15.00% Dossier

Total: 100.00% 100.00%  
According to art. 4 of the UCLM Student Evaluation Regulations, it must be provided to students who cannot regularly attend face-to-face training activities the
passing of the subject, having the right (art. 12.2) to be globally graded, in 2 annual calls per subject , an ordinary and an extraordinary one (evaluating 100% of
the competences).

Evaluation criteria for the final exam:
Continuous assessment:
The student must create a transmedia project accompanied by the corresponding oral presentation (70%), and also two final tests: unity (15%) + dossier
(15%). The rules of plagiarism and common spelling correction for the Degree will be applied. This subject will apply the evaluation criteria agreed in the
UCLM Evaluation Regulations, as well as the specific evaluation standards approved by the Center's Faculty Board.

This planning may be adapted and slightly modified in the event that any extraordinary measure is undertaken. However, even in an unforeseen scenario,
they will try to maintain the evaluation percentages with the maximum fidelity to what is indicated in this guide.

Any student may switch to the non-continuous assessment modality as long as they have not participated during the class teaching period in assessable
activities that together account for at least 50% of the total assessment of the subject. If a student has reached that 50% of evaluable activities or if, in any
case, the class period has ended, they will be considered in continuous evaluation without the possibility of changing the evaluation modality.

Non-continuous evaluation:
The student must create a transmedia project accompanied by the corresponding report and oral presentation (70%), and also two final tests: unity (15%) +
dossier (15%). The rules of plagiarism and common spelling correction for the Degree will be applied. This subject will apply the evaluation criteria agreed
in the UCLM Evaluation Regulations, as well as the specific evaluation standards approved by the Center's Faculty Board.

This planning may be adapted and slightly modified in the event that any extraordinary measure is undertaken. However, even in an unforeseen scenario,
they will try to maintain the evaluation percentages with the maximum fidelity to what is indicated in this guide.

Any student may switch to the non-continuous assessment modality as long as they have not participated during the class teaching period in assessable
activities that together account for at least 50% of the total assessment of the subject. If a student has reached that 50% of evaluable activities or if, in any
case, the class period has ended, they will be considered in continuous evaluation without the possibility of changing the evaluation modality.

Specifications for the resit/retake exam:
The student must create a transmedia project accompanied by the corresponding report and oral presentation (70%), and also two final tests: unity (15%) +
dossier (15%). The rules of plagiarism and common spelling correction for the Degree will be applied. This subject will apply the evaluation criteria agreed in the
UCLM Evaluation Regulations, as well as the specific evaluation standards approved by the Center's Faculty Board.

This planning may be adapted and slightly modified in the event that any extraordinary measure is undertaken. However, even in an unforeseen scenario, they
will try to maintain the evaluation percentages with the maximum fidelity to what is indicated in this guide. 

Any student may switch to the non-continuous assessment modality as long as they have not participated during the class teaching period in assessable
activities that together account for at least 50% of the total assessment of the subject. If a student has reached that 50% of evaluable activities or if, in any case,
the class period has ended, they will be considered in continuous evaluation without the possibility of changing the evaluation modality.
Specifications for the second resit / retake exam:
The student must create a transmedia project accompanied by the corresponding report and oral presentation (70%), and also two final tests: unity (15%) +
dossier (15%). The rules of plagiarism and common spelling correction for the Degree will be applied. This subject will apply the evaluation criteria agreed in the
UCLM Evaluation Regulations, as well as the specific evaluation standards approved by the Center's Faculty Board.

This planning may be adapted and slightly modified in the event that any extraordinary measure is undertaken. However, even in an unforeseen scenario, they
will try to maintain the evaluation percentages with the maximum fidelity to what is indicated in this guide.

Any student may switch to the non-continuous assessment modality as long as they have not participated during the class teaching period in assessable
activities that together account for at least 50% of the total assessment of the subject. If a student has reached that 50% of evaluable activities or if, in any case,
the class period has ended, they will be considered in continuous evaluation without the possibility of changing the evaluation modality.

  9. Assignments, course calendar and important dates



Not related to the syllabus/contents
Hours hours
General comments about the planning: You can vary the calendar and the teaching period of each subject depending on the development and needs of the
students and their transmedia projects. Continuously and proactively applies theory to practice.

Unit 1 (de 10): Conceptualization of transmedia. Terminological differentiation, principles and historical evolution.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 2
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 5
Writing of reports or projects [AUTÓNOMA][Self-study] 2
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 2 (de 10): Approach to the strategic use of the different genres, languages ¿¿and narratives used in transmedia through various media, platforms
and supports.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 2
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 5
Writing of reports or projects [AUTÓNOMA][Self-study] 3
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 3 (de 10): Case studies. Transmedia as a form of expression in different contexts: advertising, news content, fiction, cultural content, etc.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 4.4
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 5
Writing of reports or projects [AUTÓNOMA][Self-study] 15
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 4 (de 10): Productive context: Producers, consumers and digital content creation platforms.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 5
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 5
Writing of reports or projects [AUTÓNOMA][Self-study] 20
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 5 (de 10): Identification of the strategies, resources and combination of formats adapted to the ecology of the media involved in the project.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 5
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 8.8
Writing of reports or projects [AUTÓNOMA][Self-study] 20
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 6 (de 10): Transmedia narrative techniques: Storyboard, non-linear.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 5
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 5
Writing of reports or projects [AUTÓNOMA][Self-study] 20
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 7 (de 10): Transmedia architecture and interface design.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 5
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 5
Writing of reports or projects [AUTÓNOMA][Self-study] 20
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 8 (de 10): Financing and marketing strategies for transmedia projects.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 5
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 8
Writing of reports or projects [AUTÓNOMA][Self-study] 20
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 9 (de 10): Presentation of projects, creative actions, etc.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 8.3
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 11.6
Writing of reports or projects [AUTÓNOMA][Self-study] 30
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Unit 10 (de 10): Technological support: Introduction to graphic engines for transmedia applications.
Activities Hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 8.3
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 11.6



Writing of reports or projects [AUTÓNOMA][Self-study] 30
Comment: You can vary the calendar and the teaching period of each subject depending on the development and needs of the students and their transmedia
projects. Continuously and proactively applies theory to practice.

Global activity
Activities hours
Workshops or seminars [PRESENCIAL][Workshops and Seminars] 50
Writing of reports or projects [AUTÓNOMA][Self-study] 180
Class Attendance (practical) [PRESENCIAL][Guided or supervised work] 70

Total horas: 300
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