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  2. Pre-Requisites
Not established

  3. Justification in the curriculum, relation to other subjects and to the profession

This subject is related to Specialized Journalism and deepens in some areas of specialized journalism such as cultural journalism, local journalism, social journalism, mobile journalism (MOJO) and immersive journalism

  4. Degree competences achieved in this course
Course competences
Code Description

E01
Capacity and ability to communicate in the language of each traditional communication media (press, photo, radio, television), and in their modern combined versions (multimedia)
and new digital formats (Internet), using hypertext.

E02
Capacity and ability to fluently and effectively express and communicate both orally and in writing, by adequately using the most appropriate linguistic and literary resources to each
communication medium.

E03
Capacity and ability to retrieve, organise, analyse and process information and communication with the aim of disseminating, conveying or processing it for private or collective use
through different media and formats, or for the creation of all types of productions.

E06
Capacity and ability to search, select and classify any type of relevant source or document (whether written, sound, visual, etc.) for the production and processing of information, as
well as for use in persuasive communication or in fiction and entertainment.

E10
Capacity and ability to design formal and aesthetic elements for written, graphic, audiovisual and digital media, as well as to use IT techniques for representation and conveyance of
facts and data via infographic systems

E11 Capacity and ability to use Information and Communication technologies and techniques in the different media or in combined and interactive media (multimedia) systems.
E13 Capacity for devising, planning and executing Information or Communication projects.

E14
Capacity to experiment and innovate by learning and using techniques and methods applied to improvement of quality and self-assessment processes. Develop capacity for
autonomous learning, adaptation to change and creativity-driven innovation.

G02 Knowledge about Information and Communication Technologies (ICTs).
G03 Adequate oral and written communication skills.
G06 Apply and transmit journalistic knowledge in an understandable, professional and ethical manner to citizens.

G10
Learn techniques to search, identify, select and compile information, as well as the methods needed to critically analyse any type of sources, documents and facts, both to adequately
process and transform them into significant information by using the relevant informative and communicative language.

  5. Objectives or Learning Outcomes
Course learning outcomes
Not established.
Additional outcomes
To identify, select and discover topics of public interest.
To analyse the role of the journalist in new professional trends.
To acquire the knowledge and skills of informative work in magazines, newspapers, radio, news agencies, televisions, press offices and Internet.
To analyse and compare the treatment of journalistic style in different media.
To apply the processes of elaboration of the interpretive and opinion style: selection, interpretation, search and treatment of sources, structure and execution.
To distinguish specialized formats and thematic areas.
To prepare different journalistic style: news, report, interview and opinion article adapted to the audience.
To analyse relevant journalistic trends and their sociocultural influence.
To develop journalistic styles or formats, according to current trends.
To contrast information from different specialiced sources.

  6. Units / Contents
 Unit 1: Specialized journalistic message: language, style and sources
 Unit 2: Journalistic production. Work in the newsroom
 Unit 3: Trends in specialised journalism
         Unit 3.1  Local journalism
         Unit 3.2  Cultural journalism
         Unit 3.3  Science, health and environmental journalism
         Unit 3.4  Journalism and social issues
         Unit 3.5  Economic journalism
 Unit 4: Innovation, entrepreneurship and journalism projects

  7. Activities, Units/Modules and Methodology

Training Activity Methodology
Related Competences (only
degrees before RD 822/2021)

ECTS Hours As Com Description

Class Attendance (theory) [ON-SITE] project-based learning
E01 E02 E03 E06 E10 E11 E13 E14
G03 G10

0.72 18 N -

Class Attendance (practical) [ON-SITE] Practical or hands-on activities
E01 E02 E03 E06 E10 E11 E13 E14
G03 G10

0.8 20 N -

Portfolio Development [OFF-SITE] Self-study
E01 E02 E03 E06 E10 E11 E13 E14
G02 G03 G06 G10

3.6 90 Y Y
Production of journalistic pieces in different
formats

Group tutoring sessions [ON-SITE] Cooperative / Collaborative Learning
E01 E02 E03 E06 E10 E11 E13 E14
G02 G03 G06 G10

0.76 19 Y N
Group tutorials to distribute work, guide
development and share results.

Final test [ON-SITE] Assessment tests E01 E02 E06 E13 G03 G06 0.08 2 Y Y

Other on-site activities [ON-SITE] Assessment tests E01 E02 E06 E13 G03 G06 0.04 1 Y N Current events quiz

Total: 6 150  



Total credits of in-class work: 2.4 Total class time hours: 60Total credits of out of class work: 3.6 Total hours of out of class work: 90
As: Assessable training activity
Com: Training activity of compulsory overcoming (It will be essential to overcome both continuous and non-continuous assessment).

  8. Evaluation criteria and Grading System

Evaluation System
Continuous
assessment

Non-continuous
evaluation*

Description

Portfolio assessment 70.00% 50.00% Internships developed during the course (journalistic pieces)

Theoretical exam 20.00% 0.00% On the theoretical and practical aspects of the course programme

Test 10.00% 10.00% Current affairs test

Theoretical exam 0.00% 40.00% On the theoretical and practical aspects of the course programme

Total: 100.00% 100.00%  
According to art. 4 of the UCLM Student Evaluation Regulations, it must be provided to students who cannot regularly attend face-to-face training activities the passing of the subject, having the right (art. 12.2) to be
globally graded, in 2 annual calls per subject , an ordinary and an extraordinary one (evaluating 100% of the competences).

Evaluation criteria for the final exam:
Continuous assessment:
The final mark for the course is obtained from the sum of the marks for the practicals (70%), the final exam (20%) and the current affairs tests carried out during the term (10%). 

Late assignments will not be accepted.

In order to obtain 100% of the mark for the practicals, it is necessary to present all the proposals. For each practical not submitted, in addition to a 0 in the average mark, the final mark will be reduced by a
percentage similar to that represented by the work as a whole. For example, a student submits 3 of the 4 proposed practicals and obtains the following marks: 7, 8 and 7. The average mark for the practicals
would be (7+8+7+0)/4= 5.5. Not having submitted an internship of 4, this mark will be reduced by 25% to 4.1.

The criteria of the Faculty of Communication regarding spelling mistakes will be taken into account.

Plagiarised exercises, assignments and practicals will be failed. 

In the written tests and practicals, the student will be assessed on:
1. All the theoretical material exposed and proposed by the teacher in class.
2. The topics that appear in the syllabus of the subject.
3. The basic and complementary bibliography.
4. The proposed books and reading articles.

Students who have participated in evaluable activities that together account for at least 50% of the total evaluation of the subject will not be eligible for non-continuous assessment. 

This planning may be adapted and slightly modified in the event of extraordinary measures related to the COVID-19 health pandemic. However, even in an unforeseen scenario, we will try to keep the
assessment percentages as close as possible to what is indicated in this guide.

Non-continuous evaluation:
Those who opt for non-continuous assessment must submit a portfolio of work (50% of the mark) following the guidelines established on the virtual campus, take a final test (40%) and a current affairs test (10%).

In order to achieve 100% of the mark for the practicals, all the proposals must be presented. For each practical not submitted, in addition to scoring 0 for the average mark, the final mark will be reduced by a
percentage similar to that represented by the work as a whole. For example, a student submits 3 of the 4 proposed practicals and obtains the following marks: 7, 8 and 7. The average mark for the practicals
would be (7+8+7+0)/4= 5.5. As he/she has not submitted a practical of 4, this grade will be reduced by 25% to 4.1.

The criteria of the Faculty of Communication regarding spelling mistakes will be taken into account.

Plagiarised exercises, assignments and practicals will be failed.

Specifications for the resit/retake exam:
In the extraordinary exam, the student will take a final test on the subject syllabus (40%) and a current affairs test (10%). In addition, they must submit a portfolio of work (50%) following the guidelines established on
the virtual campus.

In order to obtain 100% of the mark for the practicals, all the proposals must be presented. For each practical not submitted, in addition to a 0 in the average mark, the final mark will be reduced by a percentage similar
to that represented by the work as a whole. For example, a student submits 3 practicals out of the 4 proposed, obtaining the following marks: 7, 8 and 7. The average mark for the practicals would be (7+8+7+0)/4= 5.5.
Not having submitted an internship of 4, this mark will be reduced by 25%, leaving it at 4.1.

The criteria of the Faculty of Communication regarding spelling mistakes will be taken into account.

Plagiarised exercises, assignments and practicals will be failed.
Specifications for the second resit / retake exam:
In this extraordinary exam, the student will take a final test on the subject syllabus (40%) and a current affairs test (10%). In addition, they must present a portfolio of work (50%) following the guidelines established on
the virtual campus.

In order to obtain 100% of the mark for the practicals, all the proposals must be presented. For each practical not submitted, in addition to a 0 in the average mark, the final mark will be reduced by a percentage similar
to that represented by the work as a whole. For example, a student submits 3 of the 4 proposed practicals and obtains the following marks: 7, 8 and 7. The average mark for the practicals would be (7+8+7+0)/4= 5.5.
Not having submitted an internship of 4, this mark will be reduced by 25% to 4.1.

The criteria of the Faculty of Communication regarding spelling mistakes will be taken into account.

Plagiarised exercises, assignments and practicals will be failed.

  9. Assignments, course calendar and important dates
Not related to the syllabus/contents
Hours hours

Unit 1 (de 4): Specialized journalistic message: language, style and sources
Activities Hours
Class Attendance (theory) [PRESENCIAL][project-based learning] 3
Class Attendance (practical) [PRESENCIAL][Practical or hands-on activities] 2.5
Portfolio Development [AUTÓNOMA][Self-study] 5
Group tutoring sessions [PRESENCIAL][Cooperative / Collaborative Learning] 2
Other on-site activities [PRESENCIAL][Assessment tests] .25

Unit 2 (de 4): Journalistic production. Work in the newsroom
Activities Hours
Class Attendance (theory) [PRESENCIAL][project-based learning] 3
Class Attendance (practical) [PRESENCIAL][Practical or hands-on activities] 2.5
Portfolio Development [AUTÓNOMA][Self-study] 5
Group tutoring sessions [PRESENCIAL][Cooperative / Collaborative Learning] 2
Other on-site activities [PRESENCIAL][Assessment tests] .25

Unit 3 (de 4): Trends in specialised journalism
Activities Hours
Class Attendance (theory) [PRESENCIAL][project-based learning] 9
Class Attendance (practical) [PRESENCIAL][Practical or hands-on activities] 10
Portfolio Development [AUTÓNOMA][Self-study] 75
Group tutoring sessions [PRESENCIAL][Cooperative / Collaborative Learning] 13
Other on-site activities [PRESENCIAL][Assessment tests] .25

Unit 4 (de 4): Innovation, entrepreneurship and journalism projects
Activities Hours
Class Attendance (theory) [PRESENCIAL][project-based learning] 3



Class Attendance (practical) [PRESENCIAL][Practical or hands-on activities] 5
Portfolio Development [AUTÓNOMA][Self-study] 5
Group tutoring sessions [PRESENCIAL][Cooperative / Collaborative Learning] 2
Final test [PRESENCIAL][Assessment tests] 2
Other on-site activities [PRESENCIAL][Assessment tests] .25

Global activity
Activities hours
Class Attendance (theory) [PRESENCIAL][project-based learning] 18
Group tutoring sessions [PRESENCIAL][Cooperative / Collaborative Learning] 19
Class Attendance (practical) [PRESENCIAL][Practical or hands-on activities] 20
Portfolio Development [AUTÓNOMA][Self-study] 90
Other on-site activities [PRESENCIAL][Assessment tests] 1
Final test [PRESENCIAL][Assessment tests] 2

Total horas: 150
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